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Total Reach: 5,371,391
(All channels – includes impressions, 

circulation and distribution)

Program Placement Timing
Partner

Spend

NMTD

Match
Total Value Channel

New Mexico Magazine 

Advertorial

Full page Advertorial (2x)

+ DIGITAL  2 e-newsletter 

True co-Branded Nov & April

Nov 2017, 

April 2018
$5,250 $5,250 $10,500 Print

New Mexico True 

Adventure Guide
Half page Feb '18 $3,730 $3,730 $7,460 Print

Outside Magazine 

Advertorial

Quarter Page Advertorial + 

newsletter feature
Apr 2018 $2,000 $2,000 $4,000 Print

RootsRated Content + 

Facebook Distribution

3 articles + FB Promotion 

12,000 engagements

Jan - Mar 

2018
$2,700 $2,700 $5,400

Digital & 

Video

StackAdapt

Article Content (produced by 

Roots Rated) and Video 

Distribution

May - June 

2018
$5,000 $5,000 $10,000

Digital & 

Video

NCC

NCC GO Premium In-Stream 

Video :15, :30 Videos Cable 

Programming on Every 

Screen as well as connected 

TV (apple, Roku, Chromecast, 

etc.) + banner.  714,286 Video 

Impressions. 

Jan - Mar 

2018
$10,000 $10,000 $20,000

Digital & 

Video

$28,680 $28,680 $57,360
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November 2017

Full Page

Circulation: 75,000

Bonus eNewsletter: 7,994 Opens / 343 Clicks

Total Spend: $5,250

April 2018

Full Page

Circulation: 75,000

Bonus eNewsletter: 7,889 Opens / 298 Clicks

Total Spend: $5,250
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2018

Half Page

Circulation: 575,000

Total Spend: $7,460
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April 2018

Quarter Page

Circulation: 337,500

Bonus eNewsletter: 9,020 Opens / 101 Clicks

Total Spend: $4,000

Bonus Custom Email
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Performance Highlights 

• Exceeded Facebook ad engagement 

goal by 126%!

• Ad Engagement Rate and CTR were 

good – meaning the audience was 

excited about the content, interacted 

with the Facebook ad and clicked 

through to the article.

• Cost Per Engagement (CPE) was very 

low, making this a highly cost 

effective channel. Partner CPE is 

actually 50% of this number with 

NMTD budget match ($0.05).

Facebook definition of ad engagement:

https://www.facebook.com/business/help/735720159834389* Total spend is inclusive of costs for content creation, Facebook distribution and vendor campaign management. CPE, CPC and CPM are 

based only on the media spend portion. 

SOCIAL AND CONTENT PERFORMANCE Los Alamos

Run Dates 1/1/18 – 3/31/18

Ad Engagements Guaranteed 12,000

Ad Engagements Delivered 27,140

Clicks 16,936

Impressions 1,005,006

%Engagement Rate 2.70%

%CTR (Clickthrough Rate) 1.69%

Total Spend/Budget (including NMTD match) $5,400.00

Cost Per Engagement/CPE (based on Media Spend)* $0.11

Cost Per Click/CPC (based on Media Spend)* $0.18

Cost Per Thousand/CPM (based on Media Spend)* $2.99

Content Engagement - Avg Scroll Depth (across all campaign articles) 62%

Content Engagement - Avg Read Time (across all campaign articles) 1.3

https://www.facebook.com/business/help/735720159834389
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Los Alamos – Social Performance Impressions
Link 

Clicks

Facebook Ad 

Engagements
CPM CPC CPE

The True Insider's Guide to Los Alamos 272,414 3,096 5,527 $3.54 $0.31 $0.17

3 Must-Visit Parks to Explore Near Los Alamos, New Mexico 541,906 11,980 18,518 $2.33 $0.11 $0.07

10 Ways to Explore Off the Beaten Path in Los Alamos 190,686 1,860 3.095 $4.05 $0.41 $0.25

Los Alamos – Article Engagements Pageviews Reader Time (min) Article Engagement Rate Scroll Depth

The True Insider's Guide to Los Alamos 1,903 1.5 81% 61%

3 Must-Visit Parks to Explore Near Los Alamos, New Mexico 7,642 1.2 85% 62%

10 Ways to Explore Off the Beaten Path in Los Alamos 797 1.7 84% 65%

“3 Must-Visit Parks to Explore Near Los Alamos, New Mexico” was a stand out performer amongst the 3 articles, in terms of social ad engagement. 

Once arriving at the articles, article engagement was strong, yet relatively similar, across all 3 pieces.
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Facebook Screenshots + Article Links

https://www.newmexico.org/blog/post/10-ways-

to-explore-off-the-beaten-path-in-los-alamos

https://www.newmexico.org/blog/post/3-

must-visit-parks-to-explore-near-los-alamos

https://www.newmexico.org/blog/post/

the-true-insiders-guide-to-los-alamos

https://www.newmexico.org/blog/post/10-ways-to-explore-off-the-beaten-path-in-los-alamos
https://www.newmexico.org/blog/post/3-must-visit-parks-to-explore-near-los-alamos
https://www.newmexico.org/blog/post/the-true-insiders-guide-to-los-alamos
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Performance Highlights

• Exceeded guaranteed article engagements (1,667) by 16%!

• Effective Cost Per Engagement and Cost Per Click (eCPE and eCPC) – which is calculated based only on 

the Partner’s spend – were very low, making this a highly cost effective channel for content distribution.  

Note: the engagement tracked and measured with StackAdapt is article engagement (vs. RootsRated, 

which is Facebook ad engagement). 

• Like RootsRated, “3 Must-Visit Parks…” was the top performer, though “The True Insider’s Guide…” 

was a close second. 

ARTICLES

May-Jun 2018
Impressions Clicks CTR

Partner

Spend

Total Spend

(w/ NMTD

Match)

eCPC* eCPE*

15s

Engagements

on article

The True Insider's Guide 

to Los Alamos
819,674 2,241 0.27% $834 $1,667 $0.37 $1.11 752

10 Ways to Explore Off 

the Beaten Path in Los 

Alamos

553,889 1,323 0.24% $833 $1,667 $0.63 $1.94 430

3 Must-Visit Parks to 

Explore Near Los 

Alamos, New Mexico

854,706 1,961 0.23% $833 $1,666 $0.43 $1.10 758

Total 2,228,269 5,525 0.25% $2,500 $5,000 $0.45 $1.29 1,940

*Based on partner spend only

Please note, that because of StackAdapt's real-time targeted DSP environment, 

screenshots are only mocks using sample sites or sample ad formats that StackAdapt may 

include, and are not *actual* screens.
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Performance Highlights

• Exceeded guaranteed completed views (62,500) by 110%!

• Video Completion Rate (VCR) was great and Effective Cost Per Completed View (eCPCV) –

which is calculated based only on the Partner’s spend – was fantastic. Like the article 

distribution, this channel was cost effective for building awareness for Los Alamos. 

VIDEO

May-Jun 2018
Impressions

Video

Started

Video

Completed
Clicks VCR CTR

Partner

Spend

Total Spend

(w/ NMTD

Match)

eCPCV* eCPC*

What_Can_You_Say

_01_c.mp4
334,686 265,566 131,385 1,165 49% 0.35% $2,500 $5,000 $0.02 $2.15

Please note, that because of StackAdapt's real-time targeted DSP 

environment, screenshots are only mocks using sample sites or sample 

ad formats that StackAdapt may include, and are not *actual* screens.

*Based on partner spend only
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Los Alamos

January 2018 – March 2018

CONTRACTED

IMPRESSIONS

DELIVERED

IMPRESSIONS

COMPLETED

VIEWS
CLICKS VCR CTR TOTAL SPEND CPCV CPC

What_Can_You_Say_01_NCC Digital

714,286

350,460 330,811 1,216 94% 0.35%

$20,000 $0.03 $8.48What_Can_You_Say_02_NCC Digital 351,224 331,786 1,108 94% 0.32%

What_Can_You_Say_03_NCC Digital 14,343 13,238 34 92% 0.24%

Total 714,286 716,027 675,835 2,358 94% 0.33% $20,000 $0.03 $8.48

* Due do NCC being an OTT (over-the-top) distribution channel, video views are forced views, which 

typically results in very high VCR (compared to channels like StackAdapt, where the video is skippable).
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THANK YOU!


