


Be Above the Influence Campaign
December 2021 Results

In August 2020 the Los Alamos County Social Services Department launch the “Be Above the
Influence” Campaign. A campaign to challenge teens to be above the influence of drugs and
alcohol, and to encourage adults to talk to their kids and/or students about these negative
influences. After completing its first year, Los Alamos County has decided to participate in
another campaign scheduled to run August 2021 — July 2022.

Social media campaigns were created and launched for the month of December; results are
below.

No posters were created or placed in new locations.
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December 2021 Campaign: Ran December 3 - 31, 2021. Two ads on Facebook & Instagram were
ran, for a total budget of $300.

1) Facebook & Instagram: Holiday Safey - Be Above the Influence, $150 budgeted, total
add spend $150.00

a. Targeted audience:
i. Directed towards all Teens
ii. Youth within the Los Alamos, White Rock, Jemez Springs, Espanola, and

Pojoaque area.
b. Total Impressions: 35,143 (total amount of ad was displayed)
c. Total Reach: 14,679 (total amount of people who saw our content)
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2) Facebook & Instagram: Holiday Adult Safety - Be Above the Influence, $150 budgeted,
total add spend $150.00

a. Targeted Audience:
i. Directed towards adults, parents, and teachers
ii. Youth within the Los Alamos, White Rock, Jemez Springs, Espanola, and

Pojoaque area.
b. Total Impressions: 35,324 (total amount of ad was displayed)
c. Total Reach: 17,599 (total amount of people who saw our content)

KH. 1/4/2022



Be Above the Influence Campaign
December 2021 Results

KH. 1/4/2022



Be Above the Influence Campaign
December 2021 Results

KH. 1/4/2022



Be Above the Influence Campaign
December 2021 Results

KH. 1/4/2022



Be Above the Influence Campaign
December 2021 Results

In Summary:
1) Inthe Month of December Social Services spent $300 between 4 campaigns on social
Media that ran for 28 days.
a. Two campaigns on Facebook
i. One targeting Teens within the Los Alamos, White Rock, Jemez Springs,
Espanola, and Pojoaque area
ii. One targeting adults, teachers, and parents within the Los Alamos, White
Rock, Jemez Springs, Espanola, and Pojoaque area
b. Two campaigns on Instagram
i. One targeting Teens within the Los Alamos, White Rock, Jemez Springs,
Espanola, and Pojoaque area
ii. One targeting adults, teachers, and parents within the Los Alamos, White
Rock, Jemez Springs, Espanola, and Pojoaque area
2) Between the four campaigns we had a total reach of 31,487
3) Between the four campaigns we had a total of 45 clicks on the link to our website
and/or the images.

Totals for Year (Jan 2021 — Dec 2021):
1) Total of 22 campaigns ran for the year of 2021
2) Total of $2,845 dollars spent for the year of 2021
3) Total reach of 153,795 for the year of 2021
4) Total 740,463 impressions for the year of 2021
5) Total 747 clicks for the year of 2021
6) Cost per 1,000 people reached for the year 2021 is $18.50
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