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April 2024 LTAB Report Overview (Stats and Reporting as of April 8, 2024)

Social Media

The Facebook page audience has 15,449 followers. Content reached 24,819
users and garnered 2,390 engagements.

Since the last report, the Instagram account has grown to 1,106 followers.
Content reached 1,101 users and garnered 209 engagements.

For March/April top content included:
White Rock

Oppenheimer

Fuller Lodge

Public Relations

Since the last report, SUNNY505 has distributed a release on White Rock being
named the Happiest Small Town in the U.S. and a news release promoting
National Park Week vacations.

The White Rock news release received coverage in the Associated Press,
Budget Travel, Boston Herald, News OK, Pittsburgh Post-Gazette, and the
International Business Times, among many other national outlets. In addition to
national coverage, the White Rock release also received local coverage on
KRQE and in the Los Alamos Daily Post. The National Park Week release has
received local coverage in the Los Alamos Reporter and Los Alamos Daily Post.
Pitches are ongoing.

Other

We submitted a cooperative advertising grant with the New Mexico Tourism
Department. The amount of the grant is $272,646. If fully funded, the amount Los
Alamos County will owe is $90,882. We negotiated an Oppenheimer-focused
advertorial with New Mexico Magazine. We also produced an ad in the program
for both the Texas Rangers and the Arizona Diamondbacks baseball season.
Each ad has a unique QR code that will be tracked to see engagement and
results.
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Geolocation data and estimates are considered Complete up to March 02 and Preliminary from March 03 to March 23.

Caladan Model ¢, Reset Page

Total Trips Visitor Days Avg Length of Stay = Unique Visitors o
. v .,
i 406,835 Trips m 783,537 Days @ 1.9 Days G 93,550 Visitors
Visitation & v Visitation by Year - Visitor Days & vl
Trips Visitor Days
150K
@ In-State @ Out-of-State
120K
2024 I 60.74% 2024 I 53.86%
I 39.26% I 5.14% m. 90K
2023 CEE— 57.2% 2023 CEEE—— 50.59% m 60K
O 2.8% I 9.31%
30K
0
Jan Feb Mar Apr May Jun Jul Aug. Sep oct Nov Dec
©2023 ®2024
Share of Trips by State & v Visitor Days by Length of Stay v Visitors by Day Bl
Mon -
e
| wed - D
’ ™
l‘ i D
® 10ay 39.6%  © 2Days 12.8% st D
@ 3Days 896% @ 4Days 7.99% s D
 SDays 645% @ 6+Days 24.3%
0 30K 60K 90K 120K
Avg Length of Stay: 1.9 Days.
Number of Visitor Days
Cluster Visitation bt DMA Visitation v Demographics & v
er A Age Income Household Education Level
Cities 671,170 Albuquerque-Santa Fe 365,707 Y $0-$50K:27.1%] - i
—— $100K-$150K: 22.3%
Downtown Los Alamos 447,786 ELPaso -Las Cruces 39,746 § $150K+: 18.6% 35408 Bachelors: 6.
— ﬂ..»rox} ﬂ«x.&:ni*' Sy .
Attractions 96,092 Denver 37571 B ssos7sc 154x0y, . 7
—— E—
Hotel 71,133 Phoenix -Prescott 31,817
—_— S
Dallas-Ft. Worth 26,776
-—

Houston 16,734

ATTACHMENT B





