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In August 2020 the Los Alamos County Social Services Department launch the “Be Above the 
Influence” Campaign. A campaign to challenge teens to be above the influence of drugs and 
alcohol, and to encourage adults to talk to their kids and/or students about these negative 
influences. This campaign is scheduled to run August 2020 – July 2021.   
 
Social media campaigns were created and launched for the month of March; results are below.  
 
No additional posters were created or placed in new locations. 
  



Be Above the Influence Campaign 
February 2021 Results 

KH. 4/1/2021 

 
February 2021 Campaign: Ran March 1 – 31, 2021. Two ads on Facebook & Instagram were ran, 
for a total budget of $250.  
 

1) Facebook & Instagram: Make Health Decisions. Be Above the Influence photo, $125 
budgeted, total add spend $125.00 

a. Targeted audience: Youth within the Los Alamos, White Rock, Jemez Springs, 
Espanola, and Pojoaque area. 

b. Total Impressions: 38,916 (total amount of ad was displayed) 
c. Total Reach: 16,628 (total amount of people who saw our content) 
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2) Facebook & Instagram: Have a healthy relationship with your children. Be Above the 

Influence image, $125 budgeted, total add spend of $125. 
a. Targeted Audience: Adults within the Los Alamos, White Rock, Jemez Springs, 

Espanola, and Pojoaque area. 
b. Total Impressions: 42,481 (total amount of ad was displayed) 
c. Total Reach: 20,292 (total amount of people who saw our content) 
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In Summary: 

1) In the Month of March Social Services spent $250 between four campaigns on social 
Media.  

a. Two campaigns on Facebook 
i. One targeting Teens within the Los Alamos, White Rock, Jemez Springs, 

Espanola, and Pojoaque area 
ii. One targeting adults within the Los Alamos, White Rock, Jemez Springs, 

Espanola, and Pojoaque area 
b. Two campaign on Instagram 

i. One targeting Teens within the Los Alamos, White Rock, Jemez Springs, 
Espanola, and Pojoaque area 

ii. One targeting adults within the Los Alamos, White Rock, Jemez Springs, 
Espanola, and Pojoaque area 

2) Between the 4 campaigns we had a total reach of 36,016 
3) Between the four campaigns we had a total of 82 clicks on the link to our website 

and/or the images. 


